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25 years dedicated to 
Canadian kids
The birth of Companies Committed 
to Kids almost 25 years ago 
introduced a one-of-a-kind, 
Canadian-made model of 
corporate social responsibility. 
Led by like-minded organizations, 

it united marketers who were 

concerned about the issues children 

face and demonstrated the power of 

collaboration and media in helping to 

address those issues.

The organization was founded on 

a unique approach to bettering the 

lives of Canadian children through 

a partnership between industry, 

government, and non-governmental 

organizations (NGOs).

Today, Companies Committed to 

Kids’ (CCK) role is more important 

than ever as our children’s lives have 

become more complex and their 

issues are intertwined. It is a huge 

responsibility, and one that CCK and 

our member companies continue to 

take very seriously.

To mark our 25th anniversary, 

we are proud to present our 

landmark study on child well-being, 

highlighting the challenges and 

opportunities facing Canada’s kids 

today. The study is the first of its 
kind for CCK, incorporating insights 

from both parents and children 

from across the country. It has been 

developed in close collaboration 

with leading child well-being 

experts, who not only assisted 

with crafting the framework of the 

research, but also helped review 

existing studies to ensure we were 

not duplicating previous efforts.

Our partners include Kids Help 

Phone, Dr. Deb Pepler, Scientific Co-
Director of PREVNet, The Psychology 

Foundation of Canada, The Sandbox 

Project and YMCA Canada. We are 

very grateful for their knowledge, 

contributions, and ongoing support.

Taking the Pulse of Canada’s Kids 

spotlights the strengths and needs 

of Canadian children when it comes 

to their physical, social, emotional, 

and mental well-being. The study will 

serve as a benchmark to inform CCK’s 

work for years to come.

We encourage you to help us share 

the important findings with families, 
educators, and other significant 
adults and organizations who support 

our Canadian children.

Bev Deeth, President

Companies Committed to Kids
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pulse check
Context and Approach 

The relative 
importance 

to parents 
of each pillar 

to their child’s 
well-being.

The degree to 
which parents 
feel their children 

are achieving 
well-being under 

each pillar.

The degree to 
which children 

feel they are 
achieving 

well-being under 
each pillar.

The degree to 
which parents 

feel supported 
under each pillar and 

preferences for specific 
types of support as it 
relates to their child’s 

well-being.

What influences 
a child’s overall 
well-being today? 

Q
These are some of the 

questions CCK set out to 

answer in our first large-
scale study of child 

well-being in Canada. 

In early 2015, we invited parents and 
children across Canada to participate 
in an online survey designed to gather 
insights and experiences related to four 
key pillars of child well-being: emotional, 
physical, social, and mental.

Specifically, we wanted to 
understand the following

The study polled Canadians parents 
of children ages 8-12 representing 
a diverse range of regions and 
demographics. Respondents were asked 
for permission to have their children 
also participate in the study, and over 
85 per cent agreed. As a result, we now 
have a deep and multifaceted view of 
childhood well-being through the eyes 
of today’s parents and their kids.

Pillars of Child 
Well-being: 
Definitions  

Mental factors
The way your child’s mind helps 
them function.

Emotional factors 
The way your child feels.

Social factors 
The way your child interacts 
with others.

Physical factors
The way your child’s body feels.

The following 
definitions were 
given for each of 
the four pillars of 
child well-being: 

How can parents, 
educators, and key 
adult role models 
assist in their 
development?  
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key insights
Taking the pulse of Canada’s kids

Kids’ mental well-
being is a top 
concern for parents

LEGEND
Percentage of parents ranking 
each pillar as the “most influential” 
aspect of child well-being.

Q How would you rank 
each of the following in 
terms of its influence 
on your child’s well-being? 

Children’s mental well-being rated 
lowest by parents and kids

42%

16%

7%

AVG. PARENT 
RATING
AVG. KIDS 
RATING

LEGEND
Percentage of parents/kids who 
rated their children/themselves 
as “excellent” across a range 
of related factors.(1)

59%

21%

39% 39% 36%
27%

56% 53%

 
reveals a number of factors 

influencing 
our children’s ability 
to cope with the stresses, 

challenges, 
and opportunities of 

modern life.  
Here are the highlights:

1
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Canada’s Kids

MENTAL       EMOTIONAL      PHYSICAL      SOCIAL

LEGEND

1

2

35%
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Parents rank resiliency as the 
most important factor of a 
child’s mental well-being

FOOTNOTES
1. In each well-being pillar, parents were asked to rate their child’s strengths over a number of 

different attributes. These percentages represent the average rating across all such factors.
2. Parents were asked the degree to which they feel supported when addressing each child 

wellness attribute.  These numbers are the percentages of parents stating they could use more 
support across a range of factors related to each pillar.

Q Which of 
the following 
factors do you 
think is most 
important to 
your child’s 
mental 
well-being?

13% Demonstrating perseverance 
and determination.

45% Having the emotional skills to 
cope with life’s ups and downs. 

16% Having the confidence to 
stand up for oneself.

14% Having the ability to cope 
with difficult situations.

12% Knowing how to manage stress. 

Parents rate boys 
and girls differently 
when it comes to 
mental well-being

Q Looking at the factors 
again, how would you 
generally describe your 
child in each area?

LEGEND 
Percentage of 
parents generally 
describing 
their child as 
“excellent” on a 
four point scale 
from “poor” to 
“excellent”.

HANDLING LIFE’S 
UPS AND DOWNS

PERSEVERANCE

KNOW HOW TO 
MANAGE STRESS

20%
35%
17%

15%
27%
10%

“Excellent”

Parents want 
more support 
across all areas of 
child well-being, 
especially mental
LEGEND
Average percentage of 
parents stating they need 
more support for each area.(2)

51%40%

36%

3 4

5

LEGEND
Percentage of parents ranking each 
attribute as #1.

40%
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the specifics
MENTAL WELL-BEING

Across all survey respondents, mental well-
being is considered the most important 
factor for a child’s development. Almost 
half of parents (45%) say that their 
child’s ability to “handle life’s ups and 
downs” is the most important factor 
for mental well-being, followed by their 
“ability to stand up for themselves” (16%) 
and “coping skills” (14%). 

For the most part, both parents and 
kids are aligned when it comes to 
the importance of mental well-being 
factors. For instance, 17% of kids say they 
are “confident in their ability to identify and 
manage stress”, as compared to 13% of 
parents who were asked the same question. 
When it comes to gender, parents rate 
girls higher than boys across three 
of the five main mental well-being 
factors (“handling life’s ups and downs”, 
“perseverance,” and “knowing how to 
manage stress”).

Without a doubt, mental well-being is 
the most important concern, and over 
half of parents (51%) say they could 
use more support when it comes to 
managing their children’s mental 
well-being. This includes simple tips, 
tools, and strategies; enhanced awareness 
for mental well-being issues; and links to 
issue experts.

Taking the Pulse of Canada’s Kids 

highlights that both parents and 

children share a high concern for 

mental and emotional well-being and 

today’s parents say they could use 

more support and information to help 

their children in these areas.

CCK asked respondents to 

share insights on all four 
pillars of child well-being. 

   Here’s what we learned:

Digging 
deeper, 

Most important factor

rated higher than
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SOCIAL WELL-BEING

While less than one in 10 parents (7%) rates social well-
being as the most important area of child well-being, 
it remains critical to healthy and balanced child development. 
As for most of the important factors that contribute to a child’s 
social well-being, nearly one in four parents (23%) 
believe that “demonstrating empathy” is the most 
important attribute, followed by having “good friendships” 
(20%), and “interacting well” (18%) in social situations. 

Overall, when it comes to social well-being, parents 
rank their children much lower than children rank 
themselves. Factors such as “awareness of norms,” 
“interacting well in social situations” and “having good 
friendships” are areas where kids’ ratings are much more 
confident than those of their parents. Interestingly, when it 
comes to gender, parents seem to be more confident 
about their girls, rating them significantly higher than boys 
on two key factors: “having good friendships” (49% of parents 
saying girls were “excellent” compared to 36% for boy) and 
“possessing good communication skills” (39% vs. 33%).

While social well-being isn’t as much of a concern for parents and 
children compared to other development areas, approximately 
four-in-10 parents (40%) indicate they could use more 
support when it comes to managing all social attributes. 

PHYSICAL WELL-BEING 

It’s well established that physical well-being 
is essential to childhood development. 
However, as with the other well-being pillars, 
there is a gap between ratings of parents 
and kids, with kids rating their well-being 
higher across all factors.

Overall, parents believe that “having 
balanced meals” and “enjoying a balance 
between active and relaxed activity” are 
the most important contributors to overall 
well-being in this pillar. A significant 
perception gap exists when it comes to 
having access to healthy role models, with 
almost three quarters (74%) of kids saying they 
have access to healthy role models versus less 
than one-third (31%) of parents. 

So where can the community help? 
Between 30% and 40% of parents say 
they could use more support when it 
comes to promoting their child’s physical 
well-being. Specifically, a majority are looking 
for simple tips, tools, and strategies; and more 
awareness for physical well-being issues.

EMOTIONAL WELL-BEING

Next to mental well-being, parents rank 
emotional well-being as the second-
most important pillar of child well-
being. Within this area, a majority of 
parents (39%) believe that “feeling 
good about yourself” is the most 
important emotional factor for kids, 
followed by “trying new things” (19%), and 
being “happy and positive” (18%). 

Interestingly, children rate themselves 
higher than their parents do across 
all emotional well-being factors. For 
example, almost six in 10 kids (57%) say they 
feel good about themselves, while almost four 
in 10 parents (35%) say the same thing about 
their child. Also, parents rate girls higher 
than boys in four of six emotional 
factors (e.g., feeling good about oneself, 
feeling optimistic, being happy and positive, 
and understanding their uniqueness).

Nearly four-in-10 parents say they could 
use more support for managing their 
children’s emotional well-being. Again, 
this includes having simple tips, tools, and 
strategies for dealing with emotional issues, 
links to child wellness experts, and opening up 
challenging discussions.

#1 IMPORTANCE RANK OVERALL

AVERAGE “VERY IMPORTANT” RATING

MOST IMPORTANT ATTRIBUTE IN CATEGORY

AVERAGE NEED FOR PARENTAL SUPPORT

AVERAGE WELLNESS RATING PARENTS

AVERAGE WELLNESS RATING CHILDREN

35%

79%

Feel good 
about self 

(39%)

40%

39%

56%

16%

62%

Balanced 
Meals (23%)

Balance active/
relax (22%)

36%

39%

53%

42%

80%

Handle life’s 
ups & downs 

(45%)

51%

21%

27%

7%

66%

Empathy (23%)
Good 

friendships 
(20%)

40%

36%

59%

MENTAL          EMOTIONAL            PHYSICAL                 SOCIAL
more 
support

Second place

1 In 4: demonstrating empathy 
most important

essential to childhood 
development
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additional 
highlights

Bullying prevention 
is an important issue 
among parents 

Although not as important, media literacy 
and the privacy/safety of technology are 
also on parents’ radars. 

STOP
bullying

2% NOT VERY IMPORTANT

18% SOMEWHAT IMPORTANT
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51%  SOMEWHAT CONCERNED    

36% VERY CONCERNED

59% VERY IMPORTANT   

38% SOMEWHAT IMPORTANT

80% VERY IMPORTANT

Q Indicate the degree to which you feel the following 
issues are important to your child’s well-being?
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Taking the Pulse of Canada’s Kids  is an important 

tool to enhance and inform CCK’s efforts to 

support Canada’s most valuable asset, our 

children. Moving forward, our connections with 

governments, NGOs, and other child well-being 

experts leaves us well-positioned to take these 

study results and work together to continue to 

support the overall well-being of our children. 

Thanks to this study, our 25-year experience, 

and our industry partners, CCK is armed with 

valuable insight to continue supporting children 

throughout their growing years. Our member 

companies are valued and recognized brands 

that have a privileged place in the homes and 

lives of Canadian children and their families. 

We will continue to harness these relationships 

and touchpoints to ensure our important 

messages are seen and heard. 

Our philosophy has always been that it 
takes a village to raise a child and to honour 
this we will continue to be the catalyst of 
collaboration. We invite you to join us in this 
mission as we embark on our next 25 years.

THE CCK 
COMMITMENT

Want to know more?

CCK works with its dedicated partners 
to produce and deliver social messaging 
campaigns and programs to address 
important issues in our children’s lives.

2014

2011-
2012

Healthy active 
living, coupled with 
media literacy

Resources for 
educators: 
Media literacy

Healthy active living
Bullying prevention

Self esteem
Media literacy

Child abuse
Substance abuseSubstance abuse

For more information 
on this study and CCK’s 

ongoing initiatives, 
please visit 

cck-eee.ca  
or contact Bev Deeth at 

bdeeth@cck-eee.ca
@longlivekids

OUR MISSION 
As committed Canadian companies, our goal is 

to contribute to the overall wellness of Canadian 

children. We serve this mission by supporting 

Canadian children in a holistic manner as it 

relates to their mental, emotional, social, and 

physical well-being through innovative and 

effective social marketing and educational 

programs; and by promoting media literacy and 

responsible marketing as it relates to children.

Healthy 
active 
living

2010

OF TACKLING 
CHILDHOOD 
ISSUES 

25 
years

 Mental well-being

MID 
2000s

EARLY 
2000s

LATE 
1990s

MID 
1990s

EARLY 
1990s
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appendix
Taking the pulse of Canada’s kids 

Companies Committed to Kids 
is supported by the following 
organizations, most of whom have 
been with us for 25 years:

THANK 
YOU!

METHODOLOGY
In putting together this study, we enlisted 

the expertise of Strategic Navigator who 

has championed hundreds of market 

research initiatives within the not-for-profit 

and corporate sectors. Strategic Navigator 

employed the following methodology:

• An online survey was conducted with 1,001 

Canadian parents of children aged 8-12. This 

was considered a very robust sample size with a 

tolerance of 2.6% at a 95% confidence level.

• As permitted by the parent, their child also 

completed a section of the survey modified to 
include child-friendly language and instructions. 

 A total of 848 children participated, equating to 

an impressive 85% parent permission rate.

• The study’s sample was regionally and 

demographically representative of Canadian 

parents of children aged 8-12.

• The survey was made available in both English 

and French at the participants’ choice.

• Interviews were conducted between 

 January and February 2015.

Our important 
partners:


