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MARS® PLAY YOUR PART™ 

Survey Findings 

 
The belief at the core of the MARS® brand is that the more you put into life, the more you get out of it.  

It should come as no surprise that MARS® bars are enjoyed by Canadians from coast to coast for their 

distinctive taste and the energy they provide to get us through the day. Whether you’re working hard, 

relaxing or having fun, a MARS® bar is always there. 

 

In keeping with this brand belief, the MARS® brand, in partnership with Hockey Canada, is thrilled to 

launch a new national program called the MARS® PLAY YOUR PART™ campaign. The makers of MARS® 

are inviting Canadians to help community rinks in need.  

 

To gain a better understanding of the current perspective of Canadians when looking at the state of 

their local rinks and arenas, how these facilities impact their communities and the hurdles involved in 

maintaining them, the brand commissioned a national survey*.  

 

Key findings from the survey include: 

 

 While an overwhelming 93 per cent of Canadians live in or near a community that has an ice 

rink, almost half of Canadians are unsure if their community rinks are in a state of disrepair or 

not (47 per cent) 

 

 More than half of Canadians feel that having a functioning rink in their local area promotes 

community relationship building and morale (54 per cent) 

 

 Furthermore, supporting the positive impact a rink or arena can have on a community, 81 per 

cent of Canadians believe that having a functioning rink encourages an active lifestyle 

 

 According to more than three quarters of the Canadian population, funding is the biggest barrier 

that prevents communities from being able to support projects such as renovations (77 per 

cent) 

 

 When asked what they could do to help their community and its local projects, more than one 

third of Canadians said they would seek out the support of corporate brands (36 per cent) and 

20 per cent said they would make a personal monetary contribution 

 

 

 



 

* The survey was conducted by Leger Marketing via LegerWeb, the company’s online panel, from August 27th to August 31st, 

2012.  A total of 1385 Canadians were surveyed.  Results are considered accurate +/- 2.6%, 19 times out of 20. 

 

 

So what do these numbers tell us? 

  

Canadians are known for their love of winter sports, particularly those that involve skates and an ice 

rink, and so it should come as no surprise that 93 per cent of Canadians are familiar with such facilities in 

their day-to-day lives. However given the positive impact that rinks and arenas have on the members of 

a community, it’s interesting that most aren’t aware of the actual state of their physical facilities, but do 

realize that a significant hurdle in taking on any renovation project is primarily funding. 

 

By contributing to the improvement of an aspect of local Canadian communities that impacts so many 

lives, the MARS® brand is committed to empowering Canadians to do the same in a positive way. The 

launch of the MARS® PLAY YOUR PART™ campaign is the brand’s next step on this exciting journey to 

create awareness and motivate as many Canadians as possible to get involved and participate to help 

make a difference! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


